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Primary Hands-Free Law



Traffic Deaths declined 
3 years in a row 
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What Next?

Where do we go from here?



Ohio’s Focus

THE DREAM TEAM.



Working Together



We can lengthen the reach of our strategies by combining 
funding sources and working together.

405 Grants HSIP Funds State Funds

Combined Funding



Laws lead 
to 

movement
Teach best 
practices

What’s 
working and 
how can we 

improve?

Partners 
to educate 

and 
enforce

Long-Term Plan



Sustained Media Coverage

Education



Sustained Media Coverage

Education



Choice Language/Images

Education



Educating Employers and 
Employees

Education



NHTSA Research Shows:

• Large scale, high-visibility 
enforcement combined with 
paid/earned media can reduce 
hand-held cell phone use and 
texting while driving.

• The public’s perception of robust 
enforcement is crucial to reducing 
the behavior. 

Enforcement Matters!

Enforcement



Citations

Enforcement



Cell Data Evaluation

Evaluation



Public Perception Survey

Evaluation
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Our key findings 
• Officers prefer primary 

enforcement
• Large minorities would 

prefer stricter or simpler 
law (handsfree)

• Most officers have made 
at least one stop under the 
new law

• Officers want funding and 
training

Next steps
• Focus groups with selected 

officers to identify best 
practices and specific 
resources 

• Identify areas with high 
prevalence to monitor 
once resources are 
deployed

• Continue messaging 
campaigns

Recommendations
• Encouraging enforcement 

is likely to increase stops
• Additional funding and 

training for officers likely 
to be utilized might also 
increase stops

• Public and courts may 
benefit from education 

Evaluation

Law Enforcement Survey



Work with strategically with partners to expand your 
campaign and increase distracted driving reductions.

Takeaways
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